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A

dv
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Th
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m
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r c
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 c
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er
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 c
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 c
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 D
is

ad
va

nt
ag

es
: 

P
ro

du
ct

s 
m

ay
 b
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 c
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 m
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 d
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 c
om

pa
ny

 w
ill

 a
lw

ay
s 

be
 o

pe
ra

tin
g 

at
 a

 lo
ss

.  
C

om
pe

tit
or

s 
m

ay
 e

xp
lo

it 
th

e 
m

at
er

ia
l s

ho
rta

ge
. 

1 
fo

r d
ec

is
io

n,
 3

 fo
r a

dv
an

ta
ge

s 
an

d 
3 

fo
r d

is
ad

va
nt

ag
es

. 

7 

4(
d)

 
M

ar
gi

n 
of

 s
af

et
y 

is
 th

e 
di

ffe
re

nc
e 

be
tw

ee
n 

a 
gi

ve
n 

vo
lu

m
e 

of
 s

al
es

 (1
) a

nd
 b

re
ak

-e
ve

n 
po

in
t (

1)
. I

t c
an

 b
e 

ex
pr

es
se

d 
in

 u
ni

ts
 

or
 a

s 
a 

pe
rc

en
ta

ge
 o

f s
al

es
 (1

). 
M

ax
 2

2 

4(
e)

 
M

ar
gi

n 
of

 s
af

et
y 

pr
ov

id
es

 a
n 

as
se

ss
m

en
t o

f r
is

k 
(1

) b
y 

in
di

ca
tin

g 
th

e 
ex

te
nt

 to
 w

hi
ch

 e
xp

ec
te

d 
ou

tp
ut

 c
an

 fa
ll 

(1
) b

ef
or

e 
a 

lo
ss

 
is

 m
ad

e 
(1

). 
It 

sh
ow

s 
th

e 
ab

ili
ty

 to
 w

ith
st

an
d 

ad
ve

rs
e 

tra
di

ng
 c

on
di

tio
ns

 (1
). 

4 

 

w
w
w
.g
ra
de
su
k.
co
m


