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 d
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 d
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t p
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 c
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 d
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l d
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 b
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 d
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 b
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 b
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r r
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r p
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 c
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00

 
} 

 
 

C
as

h 
an

d 
ca

sh
 e

qu
iv

al
en

ts
 

8 
00
0 

(1
) O

F 
39
 0
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 00
0.
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 re
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 p
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 p
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 d
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 b
e 

lim
ite

d 
lia

bi
lit

y 
/ s

ep
ar

at
e 

le
ga

l e
nt

ity
. (

1)
 P

os
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pi
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l. 
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) 
O

w
ne
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. (
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l f
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at
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 d
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to

 o
ve

rti
m

e 
ra
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ab

ou
r l

ea
di

ng
 to

 h
ig

he
r w

ag
e 

ra
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